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DIS TICARET BELIRSIZLIKLERI FINANSAL PIYASALARDA RiSKi ARTIRIR MI?
CDS PRIMLERI UZERINDEN TURKIYE’DEN BiR KANIT

DO FOREIGN TRADE UNCERTAINATIES INCREASE RISK IN FINANCIAL MARKETS? EVIDENCE FROM
TURKIYE VIA CDS PREMIUMS

Goksel KARAS, Hakki Burak SAYGILI
(Arastirma Makalesi)

DISCRIMINATION ON CAMPUS: AN ANALYSIS OF PRACTICES AND POSSIBLE SOLUTIONS

KAMPUSLERDE AYRIMCILIK: UYGULAMALAR VE OLASI COZUMLER

Seyma AKIN, Hurside KASGARLI, Branislav RADELJIC
(Arashrma Makalesi)

BiLGi KURAMI BAGLAMINDA KEHANET iLETiSIMi VE ASTROLOJININ
SOSYAL MEDYADA YER ALIS BiCIMLERI

PROPHECY COMMUNICATION AND THE REPRESENTATION OF ASTROLOGY ON SOCIAL MEDIA
IN THE CONTEXT OF EPISTEMOLOGY

Ummishan MOLO
(Arastirma Makalesi)

SATIN ALMA ERTELEME DAVRANISI: YANLIS BiR KAVRAMSAL KONUMLANDIRMA TARTISMASI

PURCHASE PROCRASTINATION BEHAVIOR: A DISCUSSION OF MISPLACED CONCEPTUAL POSITIONING

Seda GOKDEMIR EKiCi
(Arastirma Makalesi)

GORSEL EFEKT TARiHi BAGLAMINDA VFX, CGI VE WETA DIGITAL
VEX, CGIl, AND WETA DIGITAL IN THE CONTEXT OF THE HISTORY OF VISUAL EFFECTS

Hami Onur BINGOL
(Arasirma Makalesi)
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NATION BRAND EFFECT ON NEW PRODUCT: A RESEARCH ON NEW TURKISH ELECTRIC
AUTOMOTIVE BRAND TOGG

ULUS MARKA DEGERININ YENI URUNLERE ETKISI:
YENI TURK ELEKTRIKLi OTOMOBIL MARKASI TOGG UZERINE BIiR ARASTIRMA

Cem GULCAN, Rasime Ayhan YILMAZ
(Arastirma Makalesi)

HABER VE SOYLEM KONULU iLETiSIM CALISMALARININ BiBLIYOMETRIK ANALIZi

BIBLIOMETRIC ANALYSIS OF COMMUNICATION STUDIES ON NEWS AND DISCOURSE

Mehmet PELIVAN
(Arastirma Makalesi)

SUSTAINABLE DEVELOPMENT IN THE 2024 TURKIYE LOCAL ELECTIONS:
A COMPARATIVE ANALYSIS OF AK PARTY AND CHP MANIFESTOS

2024 TURKIYE YEREL SECIMLERINDE SURDURULEBILIR KALKINMA:
AK PART] VE CHP MANIFESTOLARININ KARSILASTIRMALI ANALIZI

Ozden OZLU
(Arastirma Makalesi)

ENTREPRENEURIAL FINANCE: A BIBLIOMETRIC ANALYSIS ON
INTERNATIONAL SCIENTIFIC PUBLICATIONS

GIRISIMCILIK FINANSMANI: ULUSLARARASI BILIMSEL YAYINLAR UZERINE BIBLIYOMETRIK BIR ANALIZ

Ahmet Rutkay ARDOGAN
(Arastirma Makalesi)

EVALUATING INCENTIVE STRUCTURES FOR EDUCATORS IN RURAL SCHOOLS:
A MULTI-ATTRIBUTE UTILITY THEORY (MAUT) APPROACH

KIRSAL OKULLARDAKI EGITIMCILER ICIN TESVIK YAPILARININ DEGERLENDIRILMESI:
COK OZELLIKLI FAYDA TEORISI (MAUT) YAKLASIMI

Senay CAYLAN
(Arastirma Makalesi)

REGIONAL RESILIENCE IN TURKIYE’'S MANUFACTURING INDUSTRY:
AN APPLICATION ON LEVEL 2 REGIONS

TURKIYE IMALAT SANAYINDE BOLGESEL DIRENC: DUZEY 2 BOLGELERI UZERINE BIR UYGULAMA

Habibe YAMAN
(Arastirma Makalesi)
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SIYASAL KAYITSIZLIGI ASMADA GUVEN VE YETERLIGIN ROLU:
UNIVERSITELI GENCLER ORNEGI

THE ROLE OF TRUST AND POLITICAL EFFICACY IN OVERCOMING POLITICAL APATHY:
A CASE STUDY OF UNIVERSITY STUDENTS

Gokee OZKILICCI
(Arastirma Makalesi)

ULUSAL KULTURUN TEDARIK ZiNCiRi PERFORMANSINA ETKiSi; ULUSLARARASI
GIDA FIRMASINDA AMPIRIK BiR ARASTIRMA

THE IMPACT OF NATIONAL CULTURE ON SUPPLY CHAIN PERFORMANCE; AN EMPIRICAL STUDY IN
AN INTERNATIONAL FOOD COMPANY

Deniz CEBECI, Abdiilkadir SENCAN
(Arastirma Makalesi)

THE JOURNEY BACK: EXPLORING THE PROS AND CONS OF
BEING A BOOMERANG EMPLOYEE

GERI DONUS: BOOMERANG CALISAN OLMANIN ARTILARI VE EKSILERI

Alev OZER TORGALOZ
(Arastirma Makalesi)

TURK DEVLETLERI TESKILATI ULKELERINDE DIS$ TICARET ENTEGRASYONU:
GRAVITY MODELI YAKLASIMI

FOREIGN TRADE INTEGRATION IN THE MEMBER STATES OF THE ORGANIZATION OF TURKIC STATES:
A GRAVITY MODEL APPROACH

Tugcenur EKINCi FURTANA
(Arastirma Makalesi)

THE RELATIONSHIP BETWEEN BIG DATA CAPABILITY AND BUSINESS PERFORMANCE:
THE MEDIATING ROLE OF SUPPLY CHAIN FLEXIBILITY AND THE MODERATING ROLE OF
ENVIRONMENTAL UNCERTAINTY

BUYUK VERI YETKINLIGI ILE IS PERFORMANSI ARASINDAKI ILISKI:
TEDARIK ZINCIRI ESNEKLIGININ ARACILIK ROLU VE CEVRESEL BELIRSIZLIGIN DUZENLEYICi ROLU

Haldun TURAN
(Arastirma Makalesi)

STATU TUKETiIMI VE YABANCI URUN HAYRANLIGININ YABANCI URUN SATIN ALMA NiYETi
UZERINDEKI ETKiSi: ALGILANAN DEGERIN ARACI ROLU

THE EFFECT OF STATUS CONSUMPTION AND FOREIGN PRODUCT ADMIRATION ON FOREIGN PRODUCT
PURCHASE INTENTION: THE MEDIATING ROLE OF PERCEIVED VALUE

Aysun VARAN
(Arastirma Makalesi)
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GREENWASHING AWARENESS, PERCEPTION, AND BRAND TRUST RELATIONSHIP:
AN EMPIRICAL STUDY ON UNIVERSITY STUDENTS IN TURKEY

YESiL AKLAMA FARKINDALIGI, ALGI VE MARKA GUVENI iLiSKiSI:
TURKIYE'DE UNIVERSITE OGRENCILERI UZERINE AMPIRIK BIR ARASTIRMA

Pinar Seden MERAL, Serap BOZKURT, Ahu SAMAV UGURSOY
(Arastirma Makalesi)

PiYASA iLE AKADEMi ARASINDA: TURKIYE’'DE KURUM TARIHCILIGi ALANININ
ORTAYA CIKISI, GELiISIMi VE AKTORLER ARASI DiINAMIKLERI

AT THE NEXUS BETWEEN MARKET AND ACADEMIA: THE EMERGENCE, DEVELOPMENT, AND FORMATION OF
CORPORATE HISTORY IN TURKIYE AS AN ORGANIZATIONAL FIELD

Akansel YALCINKAYA
(Arastirma Makalesi)

ASYMMETRIC BEHAVIOR IN THE FOOD INDUSTRY:
EVIDENCE FROM STOXX EUROPE 600 FOOD PRICE INDEX

GIDA ENDUSTRISINDE ASIMETRIK OYNAKLIK:
STOXX EUROPE 600 GIDA FIYAT ENDEKSI UZERINE BIR INCELEME

Tarana AZIMOVA
(Arastirma Makalesi)

KURESEL GUVENLIK YAKLASIMLARI, BOLGESEL SORUNLAR VE DEVLETLERIN DEGISEN ROLLERI:
KURESEL TERORiZM ORNEGI

GLOBAL SECURITY APPROACHES, REGIONAL ISSUES AND THE CHANGING ROLES OF STATES:
THE CASE OF GLOBAL TERRORISM

Hami AYDIN, Tolga CiIHANER
(Arastirma Makalesi)

E-TICARET SITELERININ ZIYARETQI TRAFIK VERILERINE BAGLI OLARAK
ALISVERIS$ TERCIHININ TOPSIS YONTEMIYLE ANALIZi

ANALYSIS OF SHOPPING PREFENCES OF E-COMMERCE WEBSITES BASED ON
VISITIR TRAFFIC DATA USING TOPSIS METHOD

Berkant DULKADIR
(Arastirma Makalesi)

KENT SORUNLARININ GUNDELIK HAYATTA DENEYiIMLENME BiGiMLERI:
ISTANBUL ORNEGINDE NITEL BiR ARASTIRMA

EXPERIENCING URBAN PROBLEMS IN EVERYDAY LIFE: A QUALITATIVE STUDY OF ISTANBUL

Serafettin SEVGILi
(Arastirma Makalesi)
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